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O6beM rno6anbHoOro
pbiHKa OOH

2018A — 2024E: 3.4% CAGR
(Amounts in Billions) $441

$39.6

$42.8
$36.1 $37.5

2018A 2019A 2020E 2021E 2022E 2023E 2024E

Source: PWC Global Entertainment and Media Outlook.
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Jloxoa KpynHeMwmx
OOH onepaTtopoB B 2020

2020 PdaKTU4YeCKM 3apermcTtpmpoBaHHOE CHMXeHUe AoxoanoB
KpynHenwnx OOH onepaTopoB

(% ompaxkaem omkroHeHue obbrema 0oxo0008 om MPOWI020 200a)

Clear Channel Outdoor JCDecaux

Lamar OUTFRONT Media

(11%)

(31%) (31%)

(41%)

Source: Company public filings.
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OCHOBHbIE PbIHKM NO 3aTpaTaM
Ha OOH B Mmumpe B 2020

@
$6.9 (Amounts in Billions)

Source: PWC Global
Entertainment and
Media Outlook.

PwC data defines

OOH more broadly $1.0®

than Outdoor $0.6

Advertising . . . $0.5 $0.5 $0.5 $0.4 $0.4 $0.4 $0.

Association of . - - -

America (“OAAA"). - - - -_|

PwC data defines China Japan Germany France Australia Canada Russia Hong Kong Philippines South Korea India Thailand

OOH more broadly

than Outsmart. ﬁ
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PocCT 3aTpaT Ha peknamy B 2020

Kntam - eqMHCTBEHHAA
CTpaHa 13 Ton-10,
MoOKa3aBLLUag PocCT
OOLLMX PACXoOoB Ha
peknamy B 2020 roay.

(% Change)

o
.

Note: Includes digital, directories,

2020.
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CBA3b peK/iaMbl U SKOHOMMKM
no-npeXXHemMy CUM/IbHa

OKOHOMUNYUYECKUNN POCT U peKslaMa % I'IOTpGGMTenel"’I, 3adBUBLLUUX, UHTO UX YPOBEHD
global GDP +6.4% yBepeHHOCTU NMOBbICUJICA 3a nocnegHue 3 Mec.

15.0%
10.0%
5.0%

0.0%

5.0%

-10.0%

& \
&

2000 2005 2010 2015 2021

15.0%

Qﬂ Advertising (excluding U.S. Political)

M cor
AnNnua 1€ average
FITYCLC-ET d *The Deloitte consumer confidence index is an average
of the net % of consumers who said their level of
. confidence improved in the past three months for six
Source: The Deloitte Consumer Tracker individual measures of confidence (see next slide).

Source: Group M from New Video Frontiers

. WORLD

OUT OF HOME
B® orcanizaTiON CONNECTING THE WORLD OF OUT OF HOME




OOH HamnyywuMMm Oo6pa3oM BCTpamBaeTcs
B coBpeMeHHbIi digital-nanawadpT
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YTo noporpeBaeT cnpoc Ha OOH?

b poBOro» BbIropaH
1‘"(digita| device burnout)

% 52

- Bbl6Wpa|0ch ns
KaK MOXXHO 4a

: ,ﬁfff ,.ff‘-’:;fI:IOTpeGMTe en
aMeqaloT OOH peknamy £

qau.[e, tleM ao W&

Source: The Harris
Poll and OAAA.
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TpeHA 1.
PazsutTue DOOH

Ooxopn rno6anbHoro poiHka OOH ODonga DOOH ot poxopa OOH

(Amounts in Billions)

018A — 2024E: 3.4% CAGR

-
$42.8 $44.1

43.2%

$39.6 0 41.6%
$36.1 375 s33.5 o smaw araw 2

31.6% 33.8% N 1
$26.8 1 !
- I | I
| I 1 |
| | 1 |
| I 1 |
| | 1 |
| I 1 |
| | 1 |
| I 1 |
| | 1 I

2018A 2019A :ZOZOE I 2021E 2022E 2023E 2024E 2018A 2019A | 2020E ! 2021E 2022E 2023E 2024E

[T

e = -

Source: PWC Global Entertainment and Media Outlook.
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AMHaMMKa AMAXXMTanm3aumm
no cCTpaHam

—o—Australia —e=U.K. | U.S.A] =—e—Latin America Spain —e—France .
(% Digital of Total OOH) b o o 59%
56%
52% _:/4:
56%
53%
— - - I 36% I
. I e - -
Wlel% TOI\{II, chz CLUA 38% g 1 L 32% | “31%
KpyrnHenwmnm Out-of- -= 28% 6%
home pbIHOK B MUpe, 2204 _25%
20% — 21%
NoTeHLMan oaa pocTa — 18% /
.. . .. 0 21%
digital Ha H&M Bcé 12% i ’
. . e 16%
eLé bonbLuomn — —e— 13%
10% 11%
2016A 2017A 2018A 2019A 2020A

Source: Outsmart and OMA. USA, Latin America, France and
Spain estimates by PWC.
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TpeHAa 2. NapTHepCTBO
Cc oHNnavH/Mo6ann

OOH-06baBNEHUSA
reHepPUPYoT OHMaMH
aKTUBHOCTDb:

- [OUCK
- roceuweHme camTa

-  CKaydMMBaHWE
NPNITOXEHNHA

-  CKaydMMBaHWE
Bay4yepa Ha CKNOKY
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TpeHA 3. KOHBepreHuma
C COLl. ceTaMM
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® Programmatic OOH Media Spend

(Amounts in Millions)

PeHA 4&. Programmatic .
IX0f Ha pblGanky aApyroro

acluTab L "

T
B

(\

Media mix buy

019 2020 2021 2022

Expected Expected Expected

TekyLwiee NnpPoHMKHOBEHME
programmatic eweé Masno, Ho
i - ;:—/;;i;go‘urqe7e@[ﬁketﬁeir:‘é(:@grgt&¥ecbAdverﬂsﬁé TEeMIbI pOCTa KOJ10CCallbHbIE
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TpeHa 5. Meaunanamepeuua OOH B Mupe

CLUA - Geopath
ABcTpanmna - MOVE
BenmkobputaHus — Route
Benbruga - Outsight
FepMaHug — ma Plakat

H. 3enaHaoua — Calibre

0. Adbpurka — OMC
LLIBeuma - Outdoor Impact
LlIBenuapma — SPR

AnoHus - LiveBoard
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TpeHa 6. Meaa-ruraHTbl
M TeX. 6peHabl MHBecTUpYIOT B OOH

= == Average Share of OOH Spend Among Top Advertisers % paCXOAOB Ha Hapy)KHylo

PacnpepeneHue 16.9% peknamMy Mmegua-é6peHaos
cpenctB Ha OOH 13.6% (% OOH of Total)
TEXHOTOrMYECKMMU 55%

KOMMaHUaAMM

rnpeBbllaeT

cpefHMe pacxonbl NETFLIX nm@m
100 KpynHenLwmnx

pe KJ/1aM Oﬂ,aTeﬂ e l7| = == Average Share of OOH Spend Among Top Advertisers % paCXOJJ,OB Ha Hapy)KHylo

(~ 2,2% oT obLmX) 8.3% 8.2% a0 peknamy Tex. 6peHpoB

- - - o

Go gle amazon

i

PICTURES

Source: PJ SOLOMON
research, Kantar Media, OAAA
2018 Megabrands report.
Note: Kantar under-reports
total OOH industry ad spend
by approx. 32%

.. WORLD
OUT OF HOME
B® orcanizaTiON CONNECTING THE WORLD OF OUT OF HOME




TON pexnamoaarenem CLIA

Pacxopabl Ha Hapy)XHYI0 peknaMy no otpacnam B CLUA aHBapb-utoHb 2020 n 2021

MISC SEVVICER & AMUSEMENTS
RETAIL

INSURANCE & REAL ESTATE
RESTAURANTS

MEDIA & ADVERTISING
GOVERNMENT, POLITICS & ORGS
PUBLIC TRANS, HOTELS &RESORTS
FINANCIAL

AUTOMOTIVE DEALERS & SERVISES
SCHOOLS, CAMPS & SEMINARS
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345221

317,154

262,235
230,354

258915
227,016

229,041

297,124

222,402
213,662

172,61
200,308

169,291
196,969

142,735
130,2

O

119,499
136,877

100 200

B jan-june 2021

300 400

jan-june 2020

500

600

700

889.608
831,279

800 900 1000

NcTouHuk: Kantar, OAAA
aBryct 2021
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TpeHA 7.
MHCTPYMEHT AN NoCTpoeHMa 6peHaa

CTapble 1 HOBble
OpeHabl
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Brand safety

Social Media Boycott 2020

P A (ubil; DIAGEO Dy ' et
HERSHEY. (W) () VAL ~MassMutual B Microsoft

A,

s THE . ) 28 VAN N
patagonia @ mmn¢ "R ARE OTARGET &  YANS verizon

HONDA

YUnTbiBaA CNOXXHbIA KYNbTYPHbIN NaHAWAadT U HOBble TEHAEHLUNU K
OTBETCTBEHHOCTMU B peKJ/laMe, O)XXMAAETCH, UTO NoJo6Hble Nnpo6nemMbl u
panblle 6yayT BO3HMKATb Y peK/1aMHbIX N1aTdopM B COLMAJIbHbIX CeTaX.
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TpeHna 8. JlokanbHbin boost

& Curbside Pickup
AVAILABLE

We

Tanera

BREAD

One-shot COVID vaccines
available at these stations

F¥ 3 8%
ill d up
azbillboard.com P
— ~ I | Grand Central No appointment necessary
: . i | Vanderbilt Hall We'll pive potia free

8 AMto 1PM 7-day MetroCard or two
Penn Station one-way Commuter Rait
33rd St and 8th Av Tickets after you're done!
Lower level

3PMto8PM
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TpeHAa 9.
CoumManbHO nNone3sHoe Meagma

with our families again;
CO&ONAVIRUS

y
SIELVES

IF YOU - ouu; .
you A L1 DIE-
pEOPLE

b 2 1 1
;B =
5 el
- ;
. - SR
- We will be with our
: ) NHs ) ] i B (riends again; we will be
: - ] ' »
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MPORODKHT /I CHIKATBCA
3ATPASHEHHEBO3YXAZ..

FHALIBTOPORIAHC
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TpeHA 10.
KpeaTB ¥ MHHOBaLIMM

KpeaTuBHoe BNN30CTb K NOKauum Dynamic - Real Time
BO3OeMncTBme MU NpocCTble MeccemXmn He peknaMHbI KOHTEHT

AdbPeKTHbIN An3anH

KpeatuB B MacwuTabe
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©  ® Recording

tom.perrett@talonoutdo...
Jim Liv

Adrian Skelton Gabriel Cedrone

EE AT

Phillip and Catriona Troth = Sheldon Silverman L Adriana Araiz Neil Morris

R :
Benjamin Milne A rystal Dhir - TSG David Torrején = Gideon Adey

- - o~ @ [+ ® &

Stop Video Participants Cha Share Screel Record Reactions
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3aueM HaM

wor CneumanbHoe SPEC'AL
OUT OF HOME npeanoXxeHume OFFER
ORGANIZATION WOO? nns Poccuu! .
MEMBER 2021
@ Clear Channel @2 O] COMMB VIOOH EEDE
| JCDecaux soh! TIVMG OUTFRONT/ &V
HauunoHanbHble Accoumaumm A m
Ineci
(o s :
CLUA OAAA WUcnaunsa FEDE - APEPE fe adaa = D TR =osterscoee STROER
DPAA e 00 T . 7 PIKASSO
Kanaaa COMMB Monbwa IGRZ D .. Priswartex == B (S dogh
ABcTpanus OMA HuaepnaHapbl Outreach P Al Igf ht d pQUIDOOR F}éf;
suMMIT Broadsien ety -
AHrnua Outsmart Lseuunn Outdoor Aktiebolag .EIIO" h’ """ b'tPOSter' p g
lobal =
LATAM Alooh Utanua Local Leaders geme n nEAcH [im "/‘2 SELVEL
fepmaHusa FAW, 10. Abpuka OHMSA @oceciiecks TS N PM@EG  HAPCISGA
T DA _
Kuraii C.AA. Hurepus OAAN Unilumin % |i|'l e o _ JLACTIVE i blimp o,
u Ivestac m
o~ >
Unams I0AA finoHus D.S.C. £0a aunosaR SOLTEGROLP bowmr "o

QUTSMART
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